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Social Media Aggregator Evaluation 

1 Purpose 
Social media touches nearly every aspect of our personal and business lives. It is changing the ways 

of how people communicate and how information is flowing. Organizations are using social media 

networks more and more as their communication channels and public engagement tools. It becomes 

more urgent for organizations to effectively manage and use the different types of social media 

network. This drives for the productivity and progress of the social media aggregator. A social media 

aggregator gathers posts from social media networks and displays them on websites or live event 

walls. These social walls help drive engagement with brand social media content in a powerful new 

way. Using social media aggregators can help organizations to communicate with social media more 

efficiently and effectively.  

In this report, we will explain what a social media aggregator is, introduce and compare some of the 

different social media aggregator tools. Based on the features of the social media aggregator tools, 

compare these tools and make further recommendation.  

2 What is a Social Media Aggregator  
Any media that present in the social channels can be referred to as a social media feed. When a 

multiplicity of social media feeds takes place and such feeds are aggregated or compiled together, 

then this is simply known as social media aggregation. Social media aggregation is done with the 

help of a tool called social media aggregator. The social media aggregator tool brings together feeds 

from several social media channels and aggregates them to be ultimately displayed on live social 

media walls or be embedded on websites via the social media aggregator API. 

Social media aggregators are used for a range of purposes, including displaying real-time user 

interactions, embedding social media networks to the website, and monotonous pattern of social 

media marketing. There are a few benefits of using social media aggregators:  

 Time and cost efficient: reducing the time for data analyzing and duplicating work; 

 Audience engagement: a most effective way to engage with the audience; 

 Curate creative content: creating content wisely across the social media channels; 

 Discover and create social media trends: keep up with the trend of what’s happening now.  

3 Social Media Aggregator Tools  
There are various social media aggregator tools on the market, we will introduce a few based on the 

popularity and functionality.  

3.1 Hootsuit 
Hootsuite (https://hootsuite.com/) is a social media management platform created by Ryan Holmes 

in 2008. Currently it is the most popular and robust social media aggregator tool. It is web based and 

allows user access from any location to update and monitor. The system’s user interface takes the 

form of a dashboard, and supports social network integrations for Twitter, Facebook, Linkedin, 

Instagram, YouTube and Google+. Additional integrations are available via Hootsuite’s App Directory, 

including Reddit, Storify, Tumblr, and Marketo. It's packed with features for users to customize, track 

and post.  

Hootsuite’s basic functions include:  

https://hootsuite.com/
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 A dashboard that allows the user to view all the social media account pages 

 Post or schedule posts on all connected social media accounts 

 Data analytics for social media accounts’ performances 

To use Hootsuite, users will need to register an account with them. It is free to manage up to 3 social 

media channels, then there are different paid subscription models. A typical main dashboard for the 

Hootsuite looks like figure 1.  

 

Figure 1 Hootsuite dashboard 

We can see from the dashboard, it has a multi-column layout which organize the social streams into 

your liking, also it has a tabbed layout for different social media. To create a post, users click on the 

“New Post”button on the top right of the page, you have the choice of publishing the post now or 

schedule it at a later time. Besides, you can publish the post across the different social media 

streams via selecting one or more social media networks. This especially saves time and efforts.  

One important feature of Hootsuit is its analytics, where user can access it from the left side menu. 

There are ready made templates for Twitter, Facebook, LinkedIn, Google Analytics and Ow.ly Click, 

users can also build customized reports. This provides great flexibility and also give users a good 

insight of the performance of the social media networks.   

3.2 TweetDeck  
Tweetdeck (https://tweetdeck.twitter.com/) is a social media dashboard application for managing 

Twitter accounts. Originally an independent app, TweetDeck was subsequently acquired by Twitter 

Inc. and integrated into Twitter's interface. Like other Twitter applications, it interfaces with the 

Twitter API to allow users to see the feeds from your main feeds, notifications and activity all on one 

screen, users can send and receive tweets and view profiles. Each of the columns is customizable, 

and users can remove/add any column, replace the column with the search tool, likes, mentions, 

trending topics, lists and direct message. It can be used as a web app, or a Chrome app. See picture 2 

for an example of the TweetDeck dashboard.  

https://tweetdeck.twitter.com/
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Figure 2. TweetDeck dashboard 

TweetDeck is a free and powerful tool that has large following and fantastic support. It has extensive 

features:  

 Custom colors: choose how you'd like your interface to appear and make it your own. 

 Filters:  set up the columns to filter the content and show only the content after filtering. 

 Notification: get alerts for new tweets, mentions and direct messages.  

 Follower: decide who to follow or unfollow, as well as report spam.   

 URL: the bit.ly auto-shorten URL is incorporated for tweets and image uploads. 

 Sync: configure Tweetdeck to suit you and keep it that way, regardless of whether you 

access it through a laptop or mobile. 

 Lists: track your favorites and organize them into Twitter lists.  

 Trends: see what's hot with local trends and Twitscoop. 

3.3 Netvibes 
Netvibes (https://www.netvibes.com/en) is a web-based personalized dashboard publishing tool. It 

allows users to pull all social media streams into one central location. Aside from a beautiful 

interface, Netvibes makes it very simple to position widgets and modules exactly where you want 

them with built-in drag and drop capabilities. Additionally, tabs can be created to further organize 

and tailor the dashboard. Netvibes offers a basic account for free, VIP account for $2/month, 

premium account for $649/month for brand monitor and social analytics etc. Team accounts can be 

requested separately.  

Netvibes is a multi-lingual Ajax-based start page or web portal. It is organized into tabs, with each 

tab containing user-defined modules. A page can be personalized further through the use of existing 

themes or by creating personal theme. Customized tabs, feeds and modules can be shared with 

others individually or via the Netvibes Ecosystem. A typical Netvibes dashboard looks like figure 3.  

 

Figure 3 Netvibes Dashboard 

https://www.netvibes.com/en
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Netvibes common uses:  

 Brand monitoring – to track clients, customers and competitors across media sources all in 

one place, analyze live results with third party reporting tools, and provide media monitoring 

dashboards for brand clients. 

 E-reputation management – to visualize real-time online conversations and social activity 

online feeds, and track new trending topics. 

 Product marketing – to create interactive product microsites, with drag-and-drop publishing 

interface. 

 Community portals – to engage online communities 

 Personalized workspaces – to gather all essential company updates to support specific 

divisions (e.g. sales, marketing, human resources) and localizations. 

3.4 Other Social Network Aggregators  
There are quite many other social network aggregators on the Market too.  

For example, Facebook Pages Manager is a mobile app created to help Facebook Page users manage 

their pages and everything in them using their smartphones and/or tablet. It provides users with 

Page insights to help them gather information and see what their customers want and devise 

strategies to meet their needs and demands.  

ZOHO Social (https://www.zoho.com/social/) is a smart tool that helps businesses grow their 

presence on the social media by reaching the right audience at the right time. It works with 

Facebook, Twitter, Google+, LinkedIn and Instagram and can also be integrated with ZOHO CRM. It 

allows tracking revenue from social media marketing efforts and managing multiple social networks, 

monitoring keywords, scheduling posts and team collaboration from a single dashboard. 

4 Comparison of Social Media Aggregator Tools     
Although there are so many different social network aggregators on the market, it is important to 

choose the one that is suitable for the organization. Here are the things to consider:  

 Reliability: the social media aggregator need to be compliant with the social networks and 

they have permission to pull content from one platform and display it on another.  

 Content management:  the social media aggregator can pull content from various resources, 

and the administrator can also create custom content to add another dimension to the 

organization’s own feed.  

 The ability to moderate: administrator will be able to review and approve content before it 

goes on the social media platform; administrator also will be able to moderate the users and 

automate some of the moderation tasks. 

 Analytics: realtime data analytics of the social media networks can help the organization 

understand the audience’s engagement and get numbers, facts and figures about your 

feed’s overall performance.   

Based on these criteria, combined with the features of each social network aggregator introduced 

earlier, we did the following SWOT Analysis of these tools:  

SWOT Analysis 

https://www.zoho.com/social/
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Table 1. SWOT Analysis of Hootsuite, TweetDeck and Netvibes

 Strength Weakness Opportunity Threat 

Hootsuite  Support different social 
media networks: 
Twitter, Facebook, 
Instagram etc.  

 Pre-built templates for 
basic analytics 
functionalities 

 Various support 
channels  

 Free account for up to 3 
social networks 

 API, third party support 
etc. with the paid 
account 

 When social network 
changes the way how 
data are accessed, it will 
affect Hootsuite’s 
reliability of getting the 
social feeds and limited 
information access 

 Paid app with different 
subscription models, 
could be expensive for 
massive usage 

 The needs for social 
network aggregators are 
growing  

 More usages in brand 
monitoring, customer 
engagement, etc.  

 Specially designed social 
network aggregator for 
the social network 
themselves, for example 
Tweetdeck, Facebook 
page's manager etc, 
which is free and more 
integration with its own 
social network 
aggregator 

 Emerge of other cross-
platform social network 
aggregators 

TweetDeck  Owned by Twitter and 
specially designed to 
support Twitter social 
network 

 A free platform to use 

 Do not support other 
social network 

 Do not provide API or 
other custom 
fields/forms/reporting 

 Growing usage of 
Twitter as the 
communication tool 

 

 Competition from social 
network aggregators, 
which support multi 
social networks 

Netvibes  Personalized home page 
for the web browser 

 Lots of widgets, 
applications and search 
engines to customize 
 

 The initial start page has 
a very plain theme  

 The mobile application 
doesn’t give user a 
complete experience  

 Paid subscription 
models and it can be 
very expensive for the 
complete package 

 Personalized platform 
for gathering 
intelligence from news, 
RSS feeds and social 
media networks 

 More usages in brand 
monitoring, customer 
engagement, etc. 

 Competition from other 
social network 
aggregators 
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5 Conclusion and Recommendations  
Social network aggregators are the tools for collecting content from multiple social network services, 

such as Instagram, Tumblr, Flickr, LinkedIn, Twitter etc. into one unified presentation. These tools 

help the users consolidate multiple social networking profiles, consolidate messages, track friends, 

combine bookmarks, search across multiple social network sites and read feeds from multiple social 

networks. These tools simplify the users’ social networking experience.  

There are different usages of social network aggregators. Using a social network aggregator to 

display social media feeds on the website, so visitors will be able to see the latest information from 

the different social media platforms on the website without the need to browse the social feeds 

separately. Social network aggregators are also widely used in running events. A social media 

streaming wall can be displayed in the live event to engage and give feedback to the audience, and 

give the attendees the chance to see what is happening in real-time. What is more often that 

organizations can use social network aggregators to manage social media communication more 

efficiently and effectively.  

When it comes to choosing a social network aggregator, there are a huge selection including the free 

application and paid sophisticated tool. In this report, we only select three social network 

aggregators Hootsuite, Tweetdeck and Netvibes based on the popularity and functionalities.  

 Hootsuite provides convenience to manage and publish posts across different social media 

platforms, although there will be a subscription fee for more than three social channels. And 

because Hootsuite is a third party tool for these social media platforms, depending on which 

social media platform you use, unfortunately, sometimes there may be some certain 

limitation of functions enforced by the social media platforms.  

 TweetDeck is the social media aggregator special designed for Twitter and owned by Twitter. 

It is a free application and highly compatible with Twitter, although it doesn’t support any 

other social media platform.  

 Netvibes is a web-based personalized dashboard publishing tool. It allows users to pull all 

social media streams into one central location, and organizes the content tabs, with each tab 

containing user-defined modules. It offers free trial accounts, VIP account for $2/month, 

premium account for $649/month for brand monitor and social analytics.  

 

6 Evaluation Matrix Scores 
 

Area 
Scoring 
System Score Reason 

Maturity 
1 = Idea 

5 = Mainstream 
Product 

5 
There is a wide range of social network aggregators to 
choose from.  

Technology 
(Adoption 

Timescales) 

1 = > 3 years 
5 = < 3 months 

5 
Simple desktop installation or web browser based 
application, it doesn’t involve any back end support.  

Business 
Process 

(Adoption 
Timescales) 

1 = > 3 years 
5 = < 3 months 

5 

Adoption for the team will need some collaboration; 
for individual use, it is very straightforward.  
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Adoption 
Overview 

1 = v long time 
5 = very short 

5 
Easy to use desktop or web application, without the 
need for back end server etc.  

Existing 
Technology 

(Impact) 

1 = v large impact 
5 = very little 

5 
Better manage the social media networks, there is 
little impact on other applications. 

Resources 
Required 

1 = v large impact 
5 = very little 

5 
After application installed, the tools are pretty much 
self sustained.  

Scope 
1=very difficult 

5=very easy 
1 

The tools are specially designed for the social media 
aggregate purpose only. 

Usability 
1=very difficult 

5=very easy 
4 

Easy to use tools and product guide is available from 
individual provider too.  

Security 
1 = very poor 
5 = excellent 

3 
Security level is inherited from the social media 
platforms. 

Innovation 
Value 

1 = low innov. 
5 = high innov. 

1 
A new way to manage social media networks, which has 
been existed for a while 

Cost 
Effectiveness 

1=very expensive 
5=very cost 

effective 
2 

Depending on the platform chosen, the price range from free 
to a few hundred per month 

Adoption 
Readiness 

Score 

<20 - not ready 
20-29 - emerging 
30-39 - Adoptable 

>39 Fully Ready 

31 
Social network aggregator is an useful tool to manage social 
media networks effectively and efficiently. It has been used 
widely, little resource required. It is a tool ready for adoption. 

Note: Rows that have no highlight colour indicate the score value is not added to the adoption 
readiness total. Instead, the overview score for that area is used as part of the total score. 

 


